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First Name:____________________________________  Last Name:________________________________________

Sponsor Organization:_____________________________________________________________________________

Billing Contact: __________________________________________________________________________________

Billing Address:___________________________________________________________________________________

City:___________________________________  State:___________________  Zip:____________________________

Phone:_________________________________  E-mail:__________________________________________________

By signing below, I acknowledge that I am duly authorized to sign for my organization and understand I am making a commitment to 
participate in this sponsorship opportunity at the package price indicated above. Payment for sponsorship of items or events with the 
Institute of Scrap Recycling Industries are not tax deductible as charitable contributions. ISRI reserves the right to terminate sponsorship order 
agreements at will. All collateral and art is the sole responsibility of the sponsor organization listed above. 

Signature:______________________________________________________________  Date:____________________
Return this form to Janesha Russell, Director of Business Development at jrussell@isri.org or fax to 941-203-8896

SPONSOR PACKAGES OPTIONS (choose 1) SESSION CHOICE (choose 1) PRICE

q
Platinum Sponsor
(BEST VALUE)

Opening Reception, Networking 
Lunch, 1/2 Page Inside Cover 
Program Ad, Lanyard Logo

q Education Session 1
q Education Session 2 $20,000.00

q Gold Sponsor

q Day 1 Breakfast
q Day 2 Breakfast
Includes 1/2 Page Inside Back 
Cover Program Ad

q Education Session 3
q Education Session 4 $10,000.00

q Silver Sponsor N/A
q Education Session 5 
q Education Session 6
q Education Session 7

$7,000.00

q Facility Tour PPE  
(GOLD Recognition) N/A N/A $7,500.00

q Table-Top Only N/A N/A $3,000.00

												            DISCOUNT: ______________
													             (ISRI Staff Only Use)

												            TOTAL: _________________
PROGRAM AD ADD-ON PRICE

q Back Cover $4,000
q Two Page Spread Ad or Editorial $3,500
q Full Page Ad or Editorial $2,000
q 1/2 Page Ad or Editorial $1,250

Not Available for standalone purchase


